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Engagement Survey

Integrated into the organizational assessment.
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Survey Description
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Survey Respondent




‘ Respondent Generation View

Generation ANNDINTITN W

- oFa] aanu Fnuntn

- 'lﬁqmﬂ'w MLANIUAIUAE AW ARIIT U

Gen Baby Boomer 1946 — 1964

Py o
- TAUNTIFA M IWUUNUWIN (Face-to-Face)

- §aA1UE19 UT WUA TTULITHULLAL AN

- auqaiInmI (Work-Life Balance)

o e e N o
- Bomeiu USudLia sauhnuawidm
e o om 1965 — 1980
- Buldna luladlda
- lizaunsgnenuguuniuly

o aa o @

- saunmyhnuidaununouscwamn e
- nasmamuiambuaza T donguluom
. . A - 1981 — 1996
-ldmaluladndes emah

- Iarmsriuimussmawnuas Feedback fidaiilas

- Tawniudana desmsmuiiuazlszfsamw
- FBIMIBETTURZAIWAPR NI FTI

. 1997 - 2012
- TOUNTIYINNUUUY Remote/H ybrid

- dladhgrzuunu udnwihesianuminsoeiuma luladgonn

Gen Alpha - Buuiian Al ARNVR, szuugal wia 2013 - 1T991in

- Warwdwynugmamadiauuselanidadu

o . . o v & o v & o e .
BB *qNNﬂﬂﬂ’ﬁ‘ﬂ’]ﬂ’]‘%‘ﬂadLLGlN: Generation Lflus;muaﬂ(ﬂUmvl,ﬂ'lﬂmuanwmzhmwmw moa:um’mtmnmanﬂﬂlmma:qﬂﬂa

a1 q‘l‘u‘ﬂ 2026

0-131

230
(54.25%)

45
(10.61%)

T.K.S. GROUP

INI172
AN

SIAMPRESS



INL/2
AN

T.K.S. GROUP  SIAMPRESS

Engagement Survey 2026

Survey Result & Analysis
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Next Step




Next Step

Phase 1: Quick Wins
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Phase 2: Systematic Improvement
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Phase 3: Future Foundation

(3z82817: 6-12 LADW)
Career Path Visualization
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Thank You

From Assessment to Alignment & Growth
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